
An Automotive Powerhouse
Ohio is the second largest U.S. automotive state. Companies gain access to an automotive workforce of over 108,000, which 
is 40 percent more than the regional average. Located within the largest concentration of automotive establishments in the 
United States, companies in Ohio leverage efficient and affordable access to materials, customers and suppliers to give 
them a competitive edge. Seven light vehicle assembly plants producing 12 light vehicle models in Ohio are supported by a 
robust in-state supply chain.

The Full Supply Chain
In Ohio, you will find a full  
end-to-end supply chain.  
When you’re here, you’re  
in good company. 
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To learn how Ohio can play an influential role in your growth objectives,  
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Automotive on the Map

No.1 Manufacturer of engines 
and transmissions

No.1 In plastics and 
rubber manufacturing

No.1 In glass products
manufacturing

No. 2 Automotive light
vehicle production

No. 3 Producer of  
iron and steel

Top North American Producer
Ohio is a leading producer and supplier of key 
automotive components and raw materials for the 
North American automotive industry.  

Motor Vehicle Parts  
Manufacturing Establishments:
•	 Total establishments in the U.S. and Canada: 6,708
•	 Total within 600 miles of Ohio: 3,168
•	 Percentage within 600 miles of Ohio: 47.2

Source: QCEW Q1 2017 / D&B Hoovers

Motor Vehicle Production Facilities:
•	 Total establishments in the U.S. and Canada: 690
•	 Total within 600 miles of Ohio: 263
•	 Percentage within 600 miles of Ohio: 38.1

Proximity to Customers and Suppliers
Ohio is within 600 miles/1,000 km of 77 percent of North 
American vehicle production, putting it in close proximity 
to customers and suppliers. Companies can reach their 
value chain quicker and at a lower cost.  


